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OUTCOME

REVIEW BOARD

Cases resolved informally: 271

SOURCE OF CASES

NOT IN BREACH OF
65% THE CODE

30%
ADS AMENDED OR
24% ceasep Ads
complained
about

’| ’I O/O OUT OF REMIT

70%

Own
monitoring
activity



REVIEW BOARD

Formal adjudications: 18 desist orders

ISSUES MEDIA
TV NEWS
. E E @
MISLEADINGNESS
................................. Tv PRESS WEB OUT OF HOME
TASTE & DECENCY 45% 39% 11% 5%

SOCIAL
RESPONSIBILITY

MAIN PRODUCTS & SERVICES ADVERTISED

Health &

Beauty
TRANSPARENCY OF

.. COMMUNICATION Food
e eeerearereeeereaenenenes supplements

Food and
beverages




JURY

Jury's adjudications: 14

MAIN PRODUCTS & SERVICES ADVERTISED
SPEED OF INTERVENTION

Health & Beauty

Telecommunications
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MEDIA
WEB TV PACKAGING
13,5 DAYS A5% 26% 15%
STAND PRESS OOH
30 3% 3%

* CLEAR WORKING DAYS



REVIEW BOARD & JURY

General activity

DATA ISSUES

Citizens-consumers protection 23.8%

Review Board's desist orders

271

Cases resolved informally

87.,6% CONSUMERS

Copy advices

Jury's adjudications

Pre-emption

6,2% COMPETITORS

E 2378 complaints received

from consumers, Association and Institutions



